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We thank you for visiting us
in the past 10 years
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seeing you again
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FAMOUS FURNITURE FAIR

The 20th International
Famous Furniture Fair (Dongguan)
6th-10th September 2008 www.3f.net.cn

Held at: Guangdong Modern International Exhibition Center, Houjie, Dongguan,China

POST SHOW REPORT

The 20" 3F: All about Design and
New Product Introductions

Against all the odds, the 20th International Famous Furniture Fair (Dongguan) beats
e expectations and closes on 10th September after 5 days race of orders writing,
together with two concurrent events - the 20th International Famous Furniture Woodworking
Machinery and Materials Fair and 2008 Dongguan Home Accents Fair (Autumn). Design
and new product introductions are trump cards by 830 exhibitors from Hong Kong, Taiwan,
MainlandiChinatastwelltastoverseasicountriestontaigrossipooréspacetofi2. 58millionisquaretfeets
to win over buyers from all over the world, a total of 50,000 of them, among who 7,000 plus
are international trade buyers.

(To be continued at Page 5)




Post Show Report G

Visitors Pro le

e TheiSeptembert3FisithetyrstishowstotbeishifteditotaiSeptemberidatetaftert

successfully running for 10 years, 21 days later than previous editions which
fall in August. By doing so, visitors from Europe and America are now able to visit 3F
after having a relaxing summer vacation. The change date decision is followed by
efforts to inform the potential buyers about the new date in all possible ways
including direct mail and electronic direct mail, using pre-registration, advertising
on trade publications, websites and internet, working with trade associations,
attending overseas trade shows as well as visiting calls on VIP buyers.

Over 50,000 trade visitors visit the September 3F. Among them, 7,000 are from
overseas.Theretistaéddroptinéyguresicomparediwithithosetfrométhetfallishowtini2007 £Theé
harsherimacrojeconomytistimposingéainegativetinpuencetonétheifurnituretindustry.

89.5% of the surveyed international visitors indicate that they are currently
buying from China and 70.5% of them are decision makers while another 19.8%
aretinpuencers.t49%ftofithemiaretsatisyediwithitheépriceiquotedébyithetexhbitors.
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Visitors spend an average of 3 days on visiting 3F &

The days visitors stayed at 3F continue to increase —an average of 3 days this September.

According to the visitors survey conducted on-site, large size, more variety and
high quality are what visitors looking at when selecting trade shows to visit. 3F
is representing the best of Chinese furnishings industry, unifying under its name
more than 70% of the leading furniture manufacturers from Hong Kong, Taiwan and
mainland China. All the latest and the best are showcased in 3F and this factor alone is
enough to make 3F the most anticipated trade show in China. Furthermore, 3F is held
right at Houjie — the manufacturing center of China’s furniture industry. Most exhibitors
have their factories and showrooms in close vicinity to 3F's show campus. Visitors can
conveniently inspect potential suppliers’ factories after seeing the products showcased
in the exhibition stand. This unique format saves international visitors lots of time and
efforts and is highly appreciated by global players who can do more in one trip. The
valueijpricediinternationalistandardchotels,inegcuisinesiandicolorfulientertainmentsg
are other factors contributing to the longer stay of visitors at 3F.

4 days: 10%

5 days: 12.4%

Domestic visitors International Visitors
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Ever improving services G
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Visitors ways to know 3F &

aeFromcthes@guresgitsisiclearlyctogseesthatovisitorst
are using many channels to get information on 3F.
For domestic visitors, internet, association/chamber
of commerce and supplier & agents are main means
while internet, direct mail/email and friends are
important ways to know about 3F for international
visitors. The fact that through friends is one of the
important ways shows that 3F is truly loved by
international furniture professionals who are enjoying
sharing it to their business associates.
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(Continue from cover page)

“2008 is not an easy year for furniture industry players in China,” commented Mr.
Yin Chengzhi, the President of Dongguan Famous Furniture Association, one of the
organizers. “However, | am very glad to see that so many exhibitors take the challenges
head on by participating vigorously at 3F and introducing more new products. | think
thistisithecfundamentalgreasongwhyg3Fcangdrawginiandgkeepecrowdsingagdifiicultitimeg
like today.”
wcectlcamehappycwithethestradesbuyerg@gures,althoughitiis;15%(lessgthangwhatiweghadg
in August 2007. What makes me even happier is the fact that almost all the VIP buyers
who buy large quantity are here,” he went on to say.

The same sentiment of joy is shared by
many exhibitors. “I think the change to a
September show date is a wise decision. By
doing so, 3F is now a key component in the
September furniture show circuit in China.
Itlamgveryshappygwithcthegshowstraf@iciandewhatiwechavecachievedgsogfar,dcommentedg
Mr. Chen Yingtai, the Marketing Director for Jade Furniture, a big name in the making
of furniture from rattan. To Mr Chen, following the design concept of “Close to
Nature” is the right way to future. As usual, Jade introduced several new designs using
environment friendly materials like greensward and pine-wood, including several new
pieces of children furniture under the brand name of “Jade Baby”







