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The 20th 3F: All about Design and 
New Product Introductions

Against all the odds, the 20th International Famous Furniture Fair (Dongguan) beats 
expectations and closes on 10th September after 5 days race of orders writing, 

together with two concurrent events - the 20th International Famous Furniture Woodworking 
Machinery and Materials Fair and 2008 Dongguan Home Accents Fair (Autumn). Design 
and new product introductions are trump cards by 830 exhibitors from Hong Kong, Taiwan, 
MainlandéChinaéaséwelléaséoverseasécountrieséonéaégrosséþooréspaceéofé2.58émillionésquareéfeeté
to win over buyers from all over the world, a total of 50,000 of them, among who 7,000 plus 
are international trade buyers.

(To be continued at Page 5)



Visitors� pro�le

Visitors by geographic location

Guangdong Province in China: 
38.1%

Other provinces in China 
than Guangdong: 

48.4%

Overseas countries: 
13.5%

International visitors by geographic location

East Asia: 25%

Africa: 4%

Australia: 3.5%

Middle East: 7.1 %

Southeast Asia\
South Asia: 

16.3 %

America: 23%

Europe: 21.1 %

Agent/Dealer: 37.3%

Domestic visitors by nature of business

Others: 4.8%
Media: 0.4%

Real Estate/Hotel: 3.3%

Interior Design: 7.5%

Association: 0.4%

Manufacturer: 
29.2%

Importer/Exporter: 17.1%

International visitors by nature of business

Manufacturer: 19%
Importer/Exporter: 30%

Agent/Dealer: 8%

Wholesaler/Retailer: 37.2%

Interior Design: 3.3%

Real Estate/Hotel: 1.5% Association: 0.1%E-Business: 0.5

GovernmentçOfûce:ç0.1
Others: 0.3
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Visitors spend an average of 3 days on visiting 3F
        The days visitors stayed at 3F continue to increase – an average of 3 days this September.

        According to the visitors survey conducted on-site, large size, more variety and 

high quality are what visitors looking at when selecting trade shows to visit. 3F 

is representing the best of Chinese furnishings industry, unifying under its name 

more than 70% of the leading furniture manufacturers from Hong Kong, Taiwan and 

mainland China. All the latest and the best are showcased in 3F and this factor alone is 

enough to make 3F the most anticipated trade show in China. Furthermore, 3F is held 

right at Houjie – the manufacturing center of China’s furniture industry. Most exhibitors 

have their factories and showrooms in close vicinity to 3F’s show campus. Visitors can 

conveniently inspect potential suppliers’ factories after seeing the products showcased 

in the exhibition stand. This unique format saves international visitors lots of time and 

efforts and is highly appreciated by global players who can do more in one trip. The 

valueĳpricedçinternationalçstandardçhotels,çûneçcuisinesçandçcolorfulçentertainmentsç

are other factors contributing to the longer stay of visitors at 3F.  

Visitors Pro�le 
TheéSeptemberé3FéisétheéýrstéshowétoébeéshiftedétoéaéSeptemberédateéafteré
successfully running for 10 years, 21 days later than previous editions which 

fall in August. By doing so, visitors from Europe and America are now able to visit 3F 
after having a relaxing summer vacation. The change date decision is followed by 
efforts to inform the potential buyers about the new date in all possible ways 
including direct mail and electronic direct mail, using pre-registration, advertising 
on trade publications, websites and internet, working with trade associations, 
attending overseas trade shows as well as visiting calls on VIP buyers.

        Over 50,000 trade visitors visit the September 3F. Among them, 7,000 are from 
overseas.éThereéiséaédropéinéýguresécomparedéwithéthoseéfrométheéfalléshowéiné2007.éTheé
harsherémacroĵeconomyéiséimposingéaénegativeéinþuenceéonétheéfurnitureéindustry.

        89.5% of the surveyed international visitors indicate that they are currently 
buying from China and 70.5% of them are decision makers while another 19.8% 
areéinþuencers.é49%éofétheméareésatisýedéwithétheépriceéquotedébyétheéexhbitors.

Sourcing 
Suppliers: 

27.0%

Modern 
Furniture: 

24%
Living Room/
Upholstered 

Furniture: 
18.9%

Children 
Furniture: 

17%

Ofûceç
Furniture: 

6.5%

Furniture 
Components/

Materials: 
15%

Domestic Visitors by purpose of visit International Visitors by Purpose of Visit

Domestic Visitors by products of interest International Visitors by product of interests
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Evaluating 
Show for 

Future 
Participation: 

12.5%
Seeking 
Agent/ 
Partner: 

7.1%

Hotel 
Furniture: 

3.5%

Woodworking 
Machinery/

Tools: 
9.0%

European 
Classic 

Furniture: 
14.9%

Others: 
1.9%

Home 
Accessories 

Décor: 
16%

5 days: 12.4%

Domestic visitors

1 day: 15.2%
2 days: 33.5%

3 days: 28.4%

4 days: 10.5%
1 day: 18.5%

International Visitors

5 days: 8.4%

4 days: 10%

3 days: 25%

2 days: 38.1%

Establish
Contacts: 

13.4%Gathering 
Information: 

8.0%

Placing  Orders: 
32.0%

Woodworking 
Machinery: 

2.1%

Residential 
Furniture: 

24.9%

Children 
Furniture: 

10.5%

Ofûceç
Furniture: 

12.2%
Hotel/ 

Restaurant 
Furniture: 

8.1%

Outdoor 
Furniture: 

11.3%

Decorative 
Items: 
11.4%

Fabric/
Leather: 

9.5%

Paints/
Chemicals: 

1.1%

Hardware/
Components/
Accessories: 

3.9%

Panel/
Veneer: 

3.2%
Tools/

Cutters: 
1.7%

Evaluating 
Show for 

Future 
Participation: 

3.2%

lacing 
Orders: 
29.9%

Sourcing 
Suppliers: 

31.0%

Seeking 
Agent/ 
Partner: 

6.1%

Establish 
Contacts: 

15.8%
Gathering 

Information: 
13.9%
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Ever improving services

Directional 
signage: 

84%

Quality of 
exhibits: 

75%

Variety of
exhibits: 

86%

Staff’s 
attitude: 
92.5%

Waiting 
time for 

registration: 
83% 

Security: 
72.5%

Environment: 
75.5%

Shuttle 
buses: 
89%

Directional
Signage: 
95.9%

Car
Parking:

89.9Security: 
87.5%

Environment: 
92.2%

Information: 
97.7%

Shuttles: 
93.6%

Accommodation: 
94.2%

Catering: 
83.7%

Domestic visitors’ satisfaction 
level to the following services:

International visitors’ satisfaction 
level to the following services:

100%

95%

90%

85%

80%

75%

70%

100%

95%

90%

85%

80%

75%

70%

Visitors� ways to know 3F

Others: 2%

Direct mail: 22.5%

Internet: 15.6%

Magazine/
newspaper: 10.5%

Outdoor advertisement: 4.8%

Association/chamber 
of commerce: 23.1%

Exhibitor/supplier/
agent: 14.1%

Trade fairs: 
7.4%

Others: 11.3%

Website: 17.3%

Brochure/üçyer:ç
12.4%

Trade magazine 
advertisement: 

16.3%

Trade magazine article: 6.3%

DM & EDM: 11.3%

Friends: 19.6%

Trade fairs 5.5%

Domestic visitors International visitors

ççççççççFromçtheçûçgures,çitçisçclearlyçtoçseeçthatçvisitorsç

are using many channels to get information on 3F. 

For domestic visitors, internet, association/chamber 

of commerce and supplier & agents are main means 

while internet, direct mail/email and friends are 

important ways to know about 3F for international 

visitors. The fact that through friends is one of the 

important ways shows that 3F is truly loved by 

international furniture professionals who are enjoying 

sharing it to their business associates. 

        “2008 is not an easy year for furniture industry players in China,” commented Mr. 

Yin Chengzhi, the President of Dongguan Famous Furniture Association, one of the 

organizers. “However, I am very glad to see that so many exhibitors take the challenges 

head on by participating vigorously at 3F and introducing more new products. I think 

thisçisçtheçfundamentalçreasonçwhyç3Fçcançdrawçinçandçkeepçcrowdçinçaçdifûçcultçtimeç

like today.”

ççççççççïIçamçhappyçwithçtheçtradeçbuyerçûçgures,çalthoughçitçisç15%çlessçthançwhatçweçhadç

in August 2007. What makes me even happier is the fact that almost all the VIP buyers 

who buy large quantity are here,” he went on to say.

        The same sentiment of joy is shared by 

many exhibitors. “I think the change to a 

September show date is a wise decision. By 

doing so, 3F is now a key component in the 

September furniture show circuit in China. 

Içamçveryçhappyçwithçtheçshowçtrafûçcçandçwhatçweçhaveçachievedçsoçfar,ðçcommentedç

Mr. Chen Yingtai, the Marketing Director for Jade Furniture, a big name in the making 

of furniture from rattan. To Mr Chen, following the design concept of “Close to 

Nature” is the right way to future. As usual, Jade introduced several new designs using 

environment friendly materials like greensward and pine-wood, including several new 

pieces of children furniture under the brand name of “Jade Baby”.

(Continue from cover page)




